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Abstract: in spite of the high capability of internet shopping in Malaysia, there is
as yet an absence of comprehension concerning the topic and its potential impacts on
buyer and consumer marketing. This article aims to establish assessment and
comprehension of the impact of online shopping (E-commerce) on Malaysia’s economic
growth. The research demonstrated a huge impact online shopping on Malaysia's
economic growth in terms of unemployment rate as well as the gross domestic product
(GDP) in 2019. However, taking everything into account, online purchasers in Malaysia
still need certainty and trust in using the Internet as a shopping channel. They are
fundamentally worried about issues identified with security and trust when managing on
the web retailers. These issues, if left unchecked, will detrimentally affect the future
development of internet shopping in Malaysia hence affecting Malaysia's economic
growth indirectly.
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NCCJIENOBAHUE BJIMSHUS SJIEKTPOHHOUM TOPI'OBJIM HA

HKOHOMUYECKUM POCT MAJIAMN3UU

AHHOTalMs: HECMOTPS HA BBICOKME BO3MOKHOCTH HWHTEPHET-IIONWHIA B
Manaiizuu, 10 CHX IMOpP OTCYTCTBYET IOCTATOYHOE IMOHMMAHHME 3TOTO HANpaBJICHUS
NEATEIBHOCTY W €ro MOTEHIMAJIbHOTO BIHMSHUSA HAa MApPKETHUHI TMOKyNaTejled u
notpeduteneil. lLlenp 1MaHHOW cTaTbl - OLEHUTh BIMSHUE OHJIAWH-TIOKYIIOK
(27IEKTpOHHOM TOProBiIM) HAa SKOHOMHUYECKUUH pocT Manaitzuu. HccnenoBanue
MPOAEMOHCTPUPOBAIIO OTPOMHOE BIIMSIHUE OHJIAH TOPrOBJIM HA 3KOHOMUYECKHU POCT
Manaii3uu ¢ TOYKHM 3peHUs YPOBHSI O€3pa0OTHIIbI, a TAKKE BaJOBOTO HAIMOHAJIBLHOTO
npoaykra (BBII) B 2019 romy. Omnako, ypoBeHb JOBEpUsl OHJIAWH-TIOKyHaTele B
Manmaitzun k cetn MHTEpHET Kak KaHaly MOKYIOK €HI€ HEJOCTATOYHO BBICOK, UTO
MOKET HETaTUBHO CKa3aThCs Ha Oy/yllleM pa3BUTHU MHTEPHET-IIONUHTa B Manaisuu, a
CJIEIOBATENBHO, KOCBEHHO MOBJIMUATh HA SJKOHOMUYECKHUUN POCT CTPAHBI.

KntoueBbie croBa: »lEKTpOHHAs TOPTOBJsS, WHTEPHET-Mara3uHbl, Marnaii3us,

SKOHOMHWYECKHUHN POCT

The electronic commerce or e-commerce has continued to transform the way
business and commerce are facilitated today, as the virtual space inexorably shapes both
the global and domestic economies. Estimated to generate over US$700 billion (RM2.92
trillion) in revenue globally, e-commerce is one of the fastest growing industries in the
world, affecting a wide range of sectors from food and beverage (F&B) to transport. In
Malaysia, income from e-commerce transactions, namely the selling and/or buying of
products online, came in at RM447.8 billion in 2017 against RM398.2 billion in 2015,
growing 6% annually over the two years. It further predicts the market to grow at a
compound annual growth rate of 11.8% from 2019 to 2023, resulting in a market volume
of US$5.75 billion by 2023[1]. This puts the virtual commerce platform on a

considerable growth trajectory in the foreseeable future, creating opportunities as well as
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challenges for businesses and industries going forward. The Malaysian Reserve (TMR)

looks at several industries to be impacted by e-commerce, for better and for worse, as
the electronic marketplace gradually, but surely establishes itself as a new economic
frontier for Malaysia.

E-commerce in Malaysia also affect the landscape for developers. Local malls,
which are already struggling with the oversupply of retail space and stagnating to
declining occupancy rates, are now bracing for a paradigm shift in how malls are used
and defined in the country. E-commerce has allowed consumers to go on shopping
sprees from the comfort of their homes or in-between working hours, typically at a
fraction of the cost and with a wider array of choices.

Meanwhile, Malaysia’s National Transport Policy 2019 to 2030 has also
highlighted the need for the transport sector to accommodate the growing e-commerce
market. This is in view of the anticipated rise in commercial traffic fulfilling e-
commerce orders and providing last-mile deliveries, as well as the higher demand for
infrastructure to facilitate the movement of goods from production centres to consumers.
Infrastructure will also be needed to accommodate for last-mile deliveries from
distribution centres to consumers, the long term national blueprint highlighted[2].

Malaysia's e-commerce is on a growth trajectory and has already started
benefiting the country following the full implementation of 13 key programmes under
the National eCommerce Strategic Roadmap's (NeSR) six thrust areas. International
Trade and Industry Minister Darrell Leiking said e-commerce value added and
contribution to the gross domestic product in Malaysia continuously improved over a
period of seven years to RM85.8 billion in 2017 from RM37.7 billion in 2010, with an
average annual growth rate of 12.5 per cent[2].

“While the annual percentage change for the period 2015 to 2016 was just 9.9 per
cent, 2017 saw a remarkable jump to 14.3 per cent as a result of the nation's efforts in

strengthening the e-commerce industry [1,2].
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The evolvement of e-commerce sector will put Malaysia on track as a leading
ASEAN logistics hub which will place it on the global logistics map”, says the
Transport Minister, Datuk Seri Liow Tiong Lai. Yes, it is true. However, this is only one
out of the hundreds of benefits e-commerce can bring to Malaysia. E-commerce has
been recognized as a critical enabler to accelerate the revenue growth for the Malaysian
economy, under the Digital Malaysia Initiative. Malaysia Digital Economy Corporation
director of e-commerce enablement Wee Huay Neo mentioned internet penetration in
Malaysia stands at 67%, while e-commerce contributes 5.8% to the nation’s gross
domestic product, just 0.6% below the target set for 2020 [3].

Adding on to that, according to the Minister Datuk Ahmad Maslan (International
Trade & Industry), the-ecommerce sector is contributing to Malaysia’s economic
growth. It is very important for them, that it is why the government implemented the
National E-Commerce Strategic Plan to make sure that this industry keeps growing. This
special program has been running since October 2017 [3,4], and it shows the big interest
that the government is paying to this fast-growing sector. In fact, the Malaysian
government aims to become a high-income nation by 2020, and that is why they have
included the e-commerce industry in their special Economic Transformation
Programme. Malaysians are taking e-com seriously, that is why they are pushing these
policies that are expected to stimulate the growth and expansion of the sector. They have
even hired Jack Ma as their Digital Economy Advisor, with the goal of reaching a 20%
growth by 2020. This is a strategic move, because by hiring the most brilliant minds in
the field, it is easier to create effective strategies that will make this industry more
dynamic and take its growth to the next level.

In conclusion, it can be seen that e-commerce has such a big impact to Malaysia’s
economic growth. It’s easy to see why this sector has such tremendous potential. This is
how e-commerce is evolving in this country, and the future looks very bright from here,
because they have everything in their favor to become a real referent in the global e-

commerce industry.
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